Can Entrepreneurship Change the World?
There are plenty of opinions on where our economy is headed – not just in the US but globally. How do you save the world? Seth proposes being a linchpin (Linchpin: Are You Indispensable?). Umair Haque argues we don’t need to be great, but good. We should focus on socially responsible entrepreneurship.

I recently got an invitation to speak at the honorable St. Gellan Symposium in Switzerland. The topic? Entrepreneurs – Agents of Change.

Tomorrow, I leave for Indiana to go speak to the bright students at Culver. On what else? Entrepreneurship. What will I tell them? Yes, entrepreneurs have changed the world since the beginning of modern civilization. Perhaps even before that. (I sense a  “even a caveman can do it”  joke.) I will tell them my story about how I became one. And, I will share with them these five key points about Entrepreneurship -

1) Ideas aren’t worth much. EXECUTION IS! Ideas are a dime a dozen. Dreamers are a dime a dozen. The true power lies in execution. No matter how brilliant the idea,  if you cannot implement it – it doesn’t mean much.

2) Invest in Education. Education doesn’t have to be conventional. It does have to be constant. A solid entrepreneur never stops learning. You can bootstrap everything, but you can’t skimp on training.

3) Marketing. Marketing. Marketing. It’s not a dirty word. It isn’t ugly or scary. It is a necessity in today’s world. It can’t trump the product or the service – but it can take a good product or service to a whole new level.

4) Social Media has CHANGED the world -leverage it. You can be more, do more, say more -reach more than ever before. But, don’t mistake the medium for the message. Yes, you can broadcast your ideas to millions. But should you? And more importantly, which ones?

5) Learn to Listen and SPECIALIZE. You can’t solve every problem. Don’t even try. Just get VERY good at fixing one or a few. When I first started The Marketing Zen Group, it wasn’t called that. We didn’t specialize in online marketing. We definitely didn’t pride ourselves in being social media experts. We failed because I tried to build a general consultancy. When I started listening to my clients, that changed. I realized that they were already telling us what problem they needed help with. That’s when we decided to focus on online marketing. It was hard at first. Saying no to other things always is, but then so is becoming just another company. 
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